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1. Executive Summary

Tourism has gained significant traction among policymakers in the Gulf Cooperation Council
(GCC) countries as a promising avenue for fostering economic diversification. In the UAE,
Dubai has emerged as the top destination for international travelers, with a strong focus on
tourism. The city has set ambitious targets, aiming to attract approximately 25 million visitors
annually by 2025. Similarly, Abu Dhabi also has its sights set on its Tourism Strategy 2030,
aiming to attract approximately 23 million tourists annually by 2030, with a focus on leisure,
MICE (Meetings, Incentives, Conferences and Exhibitions) events, and sports tourism. Both
cities have prioritized travel safety and health measures, further enhancing their reputation
in the tourism industry.

The Kingdom of Saudi Arabia is actively working towards expanding its tourism industry
in various aspects, including religious, adventure, cultural, and traditional tourism. As part
of its reform agenda, known as Saudi Arabia’s Vision 2030, the country has set a target of
attracting 100 million visitors by 2030. In 2019, Saudi Arabia opened its doors to international
leisure tourism for the first time, providing opportunities to explore unexplored destinations
alongside its well-established religious tourism market. The goal for Saudi Arabia’'s travel and
tourism sector is to contribute over 10% to the annual GDP by 2030. Moreover, the tourism
ecosystem is expected to attract a total investment of USD 213 billion by 2030, aiming to
create 1 million new jobs. Saudi Arabia's efforts in the tourism sector are further highlighted
by its active global engagement, participating in tourism events, and utilizing social media
advertising. Similarly, Saudi Arabia has also been recognized among the international
tourists due to its cultural sites recognized by UNESCO. The country is continuously working
to develop its infrastructure such as luxury hotels, residential villas, estate homes, the red
sea project and AMAALA. Neom Smart City Project in Saudi Arabia is another major project
which is US$500 billion including 4 major sub-projects named as The Line, Trojena, Oxagon
and Sindalah. This smart city project will attract corporate tourists in the country by offering
them advanced technologically enabled infrastructure.

The FIFA World Cup has generated significant excitement in the region, particularly in the
host city Qatar, which hosted visitors from around the globe. Bahrain has set a target of
attracting 14.1 million tourists by 2026, while Oman and Kuwait have also initiated extensive
redevelopment projects. The country hosted over 80 athletic events and world-class
tournaments across various sports disciplines yearly. As the first Middle Eastern country
to secure the rights to host the World Championships in Athletics (2019), World Corporate
Games (2019), FIFA World Cup Qatar (2022), and FINA World Swimming Championships (2023),
the country is gaining immense popularity in hosting sports events.

The success inthe tourism sector can be attributed to a targeted approach and a comprehensive
global communication program that supports strong infrastructure, specialized programs, and
initiatives, as well as a strategic vision for tourism. The implementation of national strategies
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and agendas by most GCC countries presents lucrative opportunities for businesses to expand
their offerings in the region. With a supportive environment and appropriate legislation in place,
the tourism sector provides a favorable platform for business growth. The emphasis on private
sector participation by governments in the GCC has been a significant driver of expansion. GCC
governments are actively promoting the business events industry, hosting key events such as
LEAP and Fll in Saudi Arabia, Expo 2020 and the COP28 in the UAE. Coupled with a relatively
safe geopolitical environment that discourages discrimination, the GCC is poised to become a
preferred destination for business travelers.
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2. GCC Region

21 Key Initiatives to Promote Tourism in GCC
211 Introduction

In the last few years GCC governments have started giving importance to tourism and have
included it as a part of the long-term strategy. However, with the hit of COVID-19, along with
other countries of the world. Within GCC, tourism revenue declined up to US$ 17 billion which was
a drop of approximately 30%.

Similar to other countries, GCC governments also took important steps to revive the travel
and tourism industry. Further the government efforts to incentivize this sector are also helping
enterprises in the tourism sector to set up shops, hotels, restaurants, and other facilities.

Furthermore, cross border collaboration is another opportunity for GCC countries to grow
regional tourism. Collaboration of various organizations framework such as airports, public
transport facilities and leisure operators is also creating new opportunities for tourism sector to
increase potential earning options.

Cross-border

Collaboration
Hospitality
Investment

Sustainable
Development

The GCC countries are using their many advantages to boost their tourism sector. These
advantages include their strategic location, well-connected infrastructure, world-class theme
parks, tallest buildings, cultural and heritage sites, natural wonders, and islands. These attractions
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draw visitors from all over the world. Further, GCC countries are promoting their countries as
multi-visit destination for instance UAE promoted themselves as a country with connectivity, well
connected infrastructure, multiple entertainment venues, international events organizer and
hospitality investment place.

Key Initiatives to Promote Tourism in UAE

Development of specialized
tourism products

Targets to welcome more
Launching a welbsite on ;%%? 40 million guests by
domestic tourism in the UAE

. - The 'World's Coolest
Inviting the hospitality ) , B
. Winter', the UAE's first
sector to offer promotional ' : )
packages that encourage UAE federal tourism campaign
winter tourism across the
UAE

Launching training and
Building public-private academic programmes in
partnerships in the domestictourism
tourism sector

Unifying local tourism
legislations

Source: Dubaitourism.gov

Saudi Arabia, Oman, and Bahrain are all investing in tourism to boost their economies. Saudi
Arabia is promoting its natural beauty, cultural heritage, and religious sites, such as Mecca and
Medina. Oman is highlighting its coastlines, unique geography, and cultural heritage. Bahrain is
known for organizing Formula 1 Grand Prix and is working to attract more tourists to its other
attractions.

SAUDI ARABIA

Saudi Seasons - an Saudi Arabia plans to Opening of its UNESCO Investment of Saudi Arabia aims to
annual series of welcome over 100 World heritage sites, government up to US$ create and host world
festivals across cities million visitors annually launch of cruise line 4billion by launching class sporting events,
offering pop concerts, by 2030 new Tourist Develop- attracting globally
car races, pop-up ment Fund respected sporting
restaurants, auto brands, championships
shows, and other and events to Saudi
entertainment Arabia
programs.

Source: International Trade Administration
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Investment Promotions Unit
at the Qatar National
Tourism Council to facilitate
connections and procedures

New e-licensing system
fasttracks process for
tourism businesses

QATAR

Promoting cruise tourism to
target 100 million visitors on
yearly basis
Launch of easy visa facilities
allowing nationals of 88
countries to enter Qatar
visafree and free of charge

Source: Qatar Government Communication Office

Qatar has also been well known among international tourists for hosting FIFA world cup.
Additionally, the country is looking to increase its tourism contribution to GDP up to 10% by 2030
with the help of promotional strategies such as launch of a two-year ‘World Class Chefs' project,
to host renowned chefs from around the world.

Meanwhile Kuwait has also strategized its redevelopment plans for 11 major projects to improve
domestic as well as international tourism. Kuwait has set up its objective for 2035 to develop
tourism, entertainment and shopping industry to enhance overall economic development. The
country is targeting to improve medical tourism to enhance its positioning on the global level as
a medical center.

22 Potential Future Outlook of GCC

Tourism in GCC countries has gained a strong momentum at international level due to the combined
aim of GCC countries to promote themselves as a destination for Leisure and entertainment.
For instance, during the FIFA world cup in Qatar, there has been significant rise in the number of
international visitors in Qatar itself, UAE and Saudi Arabia. All the six countries are coordinating in
cross-border tourism, investments in major sectors along with mutually agreed tourism plan.

The Gulf tourism strategy was planned and adopted during the 6" meeting of GCC countries
in November 2022 organized by Saudi Arabia. The main objective of this strategy was to boost
sustainable tourism, enhancement of quality of services, investments in neighboring countries,
exchange of best practices, sharing of resources and developing joint ventures for tourism industry.

Furthermore, connectivity between Dubai and Doha has strengthened with the improvement in
national flag carrier networks. The UAE and Qatar having extensive fleets in the region with 257
and 200 aircrafts followed by Saudi Arabia with 144. This helps these countries by providing good
connectivity to international tourists.
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23 Key Investment Opportunities

GCC countries have strong investments and economic advantage due to their oil-based economy.
However, countries in GCC are now looking explore other opportunities to improve non-oil-based
sectors and to reduce dependency on oil and gas sector for their country's growth. The tourism
sector is one of the majorly focused sectors for GCC countries due to the availability of cultural
heritage sites, medical tourism facilities, deserts, adventure tourism and religious tourism. Further,
GCC countries have added advantage of offering multi-visit destination for instance, UAE has top
quality infrastructure and connectivity, multiple entertainment venues with organizing international
events. Saudi Arabia has promoted itself as a destination for natural, cultural and religious place
along with cruise tourism in the red sea area. Similarly, Oman is also gaining publicity due to its
geographic location, cultural heritage and coastlines. Further Bahrain has also gained popularity
among international travelers by organizing first formula 1 grand prix in Middle East region.

GCC countries are taking collaborative actions to make GCC a destination of choice for tourists.
The strategy is designed to enhance the competitiveness of the region from a tourism perspective
and promote its sustainable development, in addition to improving the sector's infrastructure and
the quality of services. GCC countries are including tourist safety as one of their major strategies.
The countries in GCC are making policies for Safety and security to promote safe national tourism
environment, integrated tourism services, and a developed infrastructure for the tourism sector.

The GCCregionis close to enabling domestic or intra-regional travel without borders for its citizens.
This feature, particularly for GCC nationals, will continue to drive growth in short trips and weekend
travel, in terms of both sheer numbers as well as frequency. Currently, these include nation-level
simplification and reduction of travel formalities for a larger global base, facilitation of seamless
travel through deployment of e-borders and customs pre-clearance, and the waiver of visas for
key travel destinations as well as the region-level initiative towards a unified GCC visa.

These strategies will see an increase in the level of inbound and outbound tourism. Inbound
leisure and business travellers will benefit from multiple-entry visas and increase the number of
repeat visits, Meanwhile, the convenience of hassle-free travel to different parts of the world will
improve the region’s position as an attractive tourist and trading location, attracting a greater
number of business and leisure tourists travelling from all over the world.

2.3.1 Number of Tourist Arrivals in GCC Countries (Millions) in 2022
227
165
37
B = =
Bahrain Oman Qatar Saudi Arabia Utd Arab Kuwait
Emirates

Source: UNWTO
Note: Kuwait's number of tourist arrival data is of 2020
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The above-mentioned graph showcases the total number of tourist arrivals in the GCC countries.
Among the mentioned countries, UAE is having advantage over other countries due to its heavy
investment in infrastructure, tourist attractions such as Burj Khalifa, The Dubai Mall, and Ain
Dubai promoting leisure tourism in the country. Similarly, Saudi Arabia has also been recognized
among the international tourists due to its cultural sites recognized by UNESCO. The country is
continuously working to develop its infrastructure such as luxury hotels, residential villas, estate
homes, The red sea project and AMAALA.

23.2 Tourism Sector Contribution in GDP of GCC Countries (%) in 2022
9.0%
6.3% 61%
34%
25% 22%
Bahrain Oman Qatar Saudi Arabia Utd Arab Kuwait
Emirates

Source : UNWTO
Note: Kuwait and UAE GDP contribution is of 2021

GCC countries are promoting tourism by launching various campaign, investments in hospitality
sector, online marketing, developing marine attractions, business tourism, sports tourism,
recreational tourism, medical tourism, cultural tourism, and media tourism. The countries such as
Bahrain, Qatar are having major contribution of tourism sector in their overall country's GDP growth.

24 Overview and Key industry Trends

241 GCC Region Tourism Sector Overview

The Gulf Cooperation Council (GCC) has intentionally transformed the discourse surrounding
tourism by developing luxurious projects, showcasing desert landscapes, and creating large-
scale destinations that are either currently open to visitors or in the process of being built. As a
result, the region’'s reputation as a top tourist destination is gradually gaining momentum and
recognition.

The GCC region is emphasizing tourism as part of their ongoing efforts to diversify their
economies. To enhance the tourism industry, the GCC nations have advantages such as their
strategic location and a well-connected infrastructure, which has been developed over the years
through significant investment and a clear vision. For instance, Dubai has utilized its exceptional
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infrastructure and connectivity, investments in local hospitality, numerous entertainment options,
and world-renowned events to make a name for itself in the global tourism industry. Saudi Arabia
has capitalized on its natural, cultural, and spiritual attractions, as well as its strategic location on
the Red Sea and the development of new mega-projects, to enhance its tourism sector. Oman
has been gaining increasing recognition and popularity for its focus on leveraging its distinct
geography, coastline, and cultural heritage. Lastly, Bahrain has gained global recognition for
notable achievements such as hosting the first Formula 1 Grand Prix in the Middle East.

The third edition of the Saudi Arabian Grand Prix held in March 2023. Authorities have even gone
so far as to declare an official holiday for students and school employees in Jeddah, highlighting
the palpable excitement surrounding the event. To gauge the impact of previous F1 races in
Saudi Arabia on public interest in the sport and how Formula 1 could contribute to the country's
tourism goals, officials fetched the insights from YouGov data. According to YouGov data, Saudi
Arabia views the Saudi Arabian Grand Prix as a crucial component of its broader efforts to
open up the country to the international community. The growth of tourism plays a central role
in the Kingdom'’s 'Vision 2030’ plan, and Formula 1 has the potential to contribute significantly to
achieving these ambitions.

The partnership between the Saudi Tourism Authority (STA) and the TATA Indian Premier League
(IPL) has strengthened the bond between Saudi Arabia and Indig, leveraging the power of sport
and tourism to foster connection. Saudi Arabia is expecting to receive two million visitors from
India this year, and it is projected that India will become its leading tourism source market by
2030. The support that Saudi Arabia has provided to India’s sports sector exemplifies the fruitful
collaboration between markets. The STA is tapping into the vast fan base of the IPL to raise
awareness about Saudi Arabia as an exciting year-round destination, particularly for young
Indian travelers. This strategic partnership is facilitating engagement between India and Saudi
Arabia, both of which have predominantly youthful populations, with more than half of their
respective populations being under 30 years old. In addition to the IPL partnership, Saudi Arabia
is making it easier for millions of Indian visitors to access the country, inspiring them to explore
the authentic essence of Arabian region. Saudi Arabia has established nine VFS Tasheel offices
in various Indian cities such as Hyderabad, Mumbai, Chennai, Kochi, Ahmedabad, and Bangalore,
providing practical assistance to Indian travelers interested in visiting Saudi Arabia. Indian
tourists are eligible for the new Stopover Visa, which was introduced earlier this year.

This visa allows passengers traveling to their final destination on SAUDIA or Flynas to spend up to
96 hours in Saudi Arabiag, including a complimentary hotel night for passengers flying with Saudia.
Additionally, Indian passport holders who possess UK, US, and Schengen visas that have been
utilized at least once can now apply for a Saudi e-visa online.

The UAE has made significant strides in its economic transformation journey, positioning itself as
anideal tourist destination. By prioritizing the tourism sector and offering a plethora of attractions,
Dubai has become synonymous with iconic landmarks such as the Burj Khalifa and The Dubai Mall
among others. To further bolster its tourism industry, Dubai announced a tourism strategy aimed
at attracting 25 million visitors annually by 2025. The Tourism Strategy 2030 involves expansion
of leisure, Meetings, Incentives, Conferences and Exhibitions (MICE) events, and sports tourism,
with the ultimate goal of attracting 23 million tourists annually by 2030. This represents more than
twice the number of visitors in 2019.
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Similarly, by 2030, Saudi Arabia aims to construct 50 resorts spanning 22 islands and six inland
sites, offering a total of 8,000 hotel rooms and around 1,000 residential properties. AMAALA, which
covers an area of 4155 sg. km, will feature 2800 hotel rooms and over 900 private residential villas,
apartments, and estate homes. As the region’'s economies are undergoing transformation, other
GCC nations are also presenting promising prospects. For instance, in 2021, Qatar Tourism launched
a promotional campaign aimed at 17 visitor source markets as part of a broader strategy to increase
tourism's contribution to the GDP to 10% by 2030 and attract six million visitors. Qatar Tourism also
revealed plans for a two-year "World Class Chefs” initiative, which will feature renowned chefs from
across the world. Bahrain has set a target of drawing 14.1 million tourists by 2026, as it seeks to
diversify its economy through a new strategy. The Kingdom aims to raise the average daily visitor
spend to US$ 198 and extend the average tourist stay to 35 days by 2026. The tourism strategy
rests on seven main pillars—development of marine attractions, business tourism, sports tourism,
recreational tourism, medical tourism, cultural tourism, and media tourism and cinematography.

24.2 GCC Region Key Future Trends

2421 Ease of Visa Regulations

The Gulf Cooperation Council will soon offer travelers and businesspeople from 35 foreign and
Arab nations a single, Schengen-style visa. Nationals from the 35 countries will be able to travel
to the UAE, Saudi Arabia, Bahrain, Kuwait, Qatar, and Oman with just one visa once the system
is implemented. The UAE government recently announced a 10-year cultural visa in addition to
the Golden Residence Visa to attract and retain top talent from across the world. The Saudi
Arabia Tourist eVisa is an online visa for Saudi Arabia available to 100 eligible countries. It permits
several entries, each lasting up to 90 days in total, and is valid for a year. Visa on arrival is now
available in Qatar for visitors from more than 80 different nations.

The UAE's enhanced visa security measures will have a positive impact on attracting skilled
professionals across various industries. These reforms not only reduce dependence on a single
employer but also encourage individuals to take a long-term approach, leading to increased
growth in the real estate sector and bolstering the financial industry. As a result, investors
will recognize the stability and commitment of the workforce, leading to greater investment
in employees. These measures also contribute to long-term returns and lower staff turnover.
Furthermore, the UAE may become an appealing retirement destination, which would further
boost the country’'s GDP. The relaxed visa reforms in the UAE will have widespread benefits,
particularly for industries such as travel and tourism. With the influx of more visitors, there will be
a rise in job opportunities within the leisure and hospitality sectors.

Similarly, Oman has announced an immediate implementation of a new visa-free entry policy
for travelers from 103 countries. The primary aim of this policy is to promote tourism and simplify
the process for visitors to explore the country. Under this new arrangement, citizens of these 103
countries can enter Oman without a visa and stay for a period of up to 10 days. This includes
popular countries like the United States, the United Kingdom, Canada, Australia, Chinag, Japan,
and several others. Travelers will be required to possess a valid passport, return ticket, and hotel
reservation as part of the entry requirements. This new visa-free policy is expected to provide a
significant boost to Oman's tourism industry, which has been heavily impacted by the challenges
posed by the COVID-19 pandemic. It will also offer greater convenience for travelers to discover
Oman's breathtaking natural landscapes, vibrant culture, and rich historical heritage. Visitors will
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have the opportunity to explore the majestic mountains, serene deserts, and pristine beaches
that Oman is renowned for. They can also visit historical landmarks such as forts, castles, and
mosques, while experiencing the warm hospitality extended by the Omani people.

2422 Religious Tourism

As emerging markets around the world diversify their tourism offerings, faith-based tourism is
expected to emerge as a significant segment. This type of tourism includes pilgrimages and
visits to historical and religious sites throughout the year. Beyond creating job opportunities and
supporting local economies, religious tourism is also driving investment in logistics infrastructure,
preservation efforts, and broader recreational offerings around the globe. In areas that already
witness significant influxes of religious tourists, new strategies and infrastructure projects are
being implemented to prevent over-tourism while paving the way for growth.

Saudi Arabia gains a lot from pilgrimage, especially to Mecca and Medina. The tourism industry’s
biggest economic contributor is still religious tourism. The government wants to improve its
ability to host more Hajj and Umrah pilgrims, from over 10 million visitors per year in 2019 to over
30 million by 2030, to generate revenue as a result of religious pilgrimages. The demand for
hotels and other tourist services in Mecca and Medina is subsequently anticipated to rise. For
worshippers who had received vaccinations or immunizations, the Kingdom relaxed COVID-19
restrictions and reopened pilgrimage sites in 2021. According to information provided by the Hajj
and Umrah Committee at the Makkah Chamber, during the 2023 Romadan season, the hotel
occupancy rate in Makkah increased significantly, reaching 80%, the highest level in three years.

According to TRT World statistics, the nation welcomed nearly 19 million Umrah and 2.5 million Hajj
pilgrims in 2019. Together, they made up about US$ 12 billion, or 7% of the world economy overall
and 20% of the non-oil GDP of Saudi Arabia.

To enhance the visitor experience and address concerns related to over-tourism, various
construction initiatives are underway. For instance, the redevelopment of King Abdulaziz
International Airport, with an estimated cost of $35 billion, will include a dedicated Hajj terminal.
This expansion project, slated for completion by the fourth quarter of 2026, aims to improve
local capacity to accommodate arrivals. Moreover, Saudi Arabia is actively promoting the Umrah
pilgrimage, which can be performed throughout the year, to alleviate issues associated with
overcrowding. The Saudi Arabia Tourism and Research Centre has reported a threefold increase
in foreign Umrah arrivals since 2005. Starting from mid-2022, visitors who obtain a tourist visa
through the country’'s newly launched e-visa program will be allowed to perform the Umrah. The
digital transformation brought about by the pandemic is also influencing the development of
religious tourism. Technological advancements are now both supporting and shaping this sector.

In September 2022, Saudi Arabia's Ministry of Hajj and Umrah introduced Nusuk, an official digital
platform designed to facilitate the planning of visits to Makkah and Medina for religious purposes.
This initiative aligns with the Vision 2030 Pilgrim Experience Programme.

Additionally, in early 2023, the telecom provider installed 92 broadcast and seven communication
towers in the Holy Mosque in Makkah, aiming to improve the digital infrastructure in the city and
provide better connectivity for pilgrims.

15
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2423 Luxury Hotels and International Brands for Shopping

The luxury market in the Middle East is thriving, particularly in the Gulf Cooperation Council (GCC)
countries. With a projected growth of 15%, the luxury market in the region is expected to reach
US$1 billion by 2023. This growth can be attributed to a young and affluent consumer base that
is attracting international luxury brands. The GCC countries benefit from a unique combination of
high government spending and low taxes, due to the profits generated by state-run oil companies.
This provides individuals with more disposable income to spend on luxury goods. Additionally, the
GCC countries are actively diversifying and upgrading their economies, recognizing the potential
of tourism as a lucrative source of revenue. Traditional luxury destinations in the Middle East, such
as the United Arab Emirates, Saudi Arabia, and Qatar, have been popular for years. While Dubai
has traditionally been considered the luxury hub, Saudi Arabia is gaining prominence with its luxury
hotel projects, pleasant climate, and rich cultural heritage. In terms of the luxury goods market in
the GCC, watches and jewelry are the primary drivers. However, tourism and the development of
large-scale hotel complexes and infrastructure also play a significant role in attracting tourists and
investors. Initiatives like the high-tech city of Neom, hosting sports competitions, and adopting more
liberal values demonstrate the commitment of GCC nations to development. The GCC countries
are well-known for their opulent malls, premium brands, and duty-free shopping. Saudi Arabig, in
particular, has seen an increase in luxury retail with the opening of luxurious hotels and lifestyle
projects. Dubai, with its developed retail infrastructure, has also experienced a substantial uptick
in tourism, with Expo 2020 attracting millions of visitors from around the world. Overall, offering
personalized packages, opulent tours, and shopping experiences to tourists in the GCC countries
represents a lucrative business opportunity in the luxury market.

243 Key Facts & Figures

The number of tourist
arrivals in GCC countries
in 2022; Bahrain 33.7
million, Oman 2.9
million, Saudi Arabia
w 16.5 million and UAE

22.7 million

As per seasonality, Oman is the
highest visited country during
the period of July to December
with 40% arrivals, followed by
Saudi Arabia as 36% and UAE w
with 34%

Boost to medical
tourism by UAE at 6th
rank followed by Oman
at 13th and Saudi
Arabia at 35th rank in *
world medical tourism A4

v GCC countries -
‘1’7 index

Key Facts and Figures for GCC

Tourism has highest share in
GDP of Bahrain with 6.3% in
2022 in comparison to other
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25 Tourism Market Size and Forecasts (2019 - 2028)

251 Saudi Arabia Market Overview

Saudi Arabia’s Vision 2030 economic diversification initiative has prioritized travel, tourism, and
entertainment as a major sector. The government aims to boost domestic household spending
on leisure activities and entertainment and transform the country into a leading global travel
destination. By 2030, it hopes to attract more than 100 million visitors annually. To attain this
goal, Saudi Arabia has implemented several initiatives, including an e-visa system for citizens
of 49 countries, the opening of UNESCO World Heritage sites, constructing resorts on the Red
Sea coast, and launching a cruise line. In 2020, the Ministry of Tourism announced a US$ 4 billion
investment in the Tourism Development Fund to support the industry. The Ministry is also working
with private sector investors to capitalize on new growth opportunities in the post-COVID
pandemic rebound phase.

Figure 1. Saudi Arabia Tourism Sector Market Size and Forecasts (USD Bn)
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691

Source: World Data, Analyst Team

25.2 Qatar Market Overview

Qatar's tourism industry is experiencing rapid growth owing to milestones such as hosting
the FIFA World Cup 2022. Guided by the Qatar National Tourism Sector Strategy 2030, Qatar
Tourism is collaborating with various entities to enhance the business environment, expand the
country’s tourism portfolio, and increase visitor traffic and spending. Qatar is determined to be
recognized as a top leisure and MICE tourism destination. The country's tailored visitor offerings
are highlighted through strong offline representation in Asia Pacific and European countries, as
well as widespread marketing campaigns.



ﬁ J GCC TOURISM SECTOR OUTLOOK

Figure 2. Qatar Tourism Sector Market Size and Forecasts (USD Bn)

2019 - 2028 ad

4273

35.55

3201
29.90
2625 2540
1632 165
. = .

2019(H) 2020(H) 2021(H) 2022(A) 2023(F) 2024(F) 2025(F) 2026(F) 2027(F) 2028(F)

Source: Qatar Tourism, World Data, Invest.qa, CEIC Data, Analyst Team

253 Kuwait Market Overview

The Kuwaiti government has initiated large-scale projects aimed at transforming the country into
a regional tourist hub. These projects encompass sports, entertainment, and leisure activities
and are not only expected to benefit the loca